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1. This Air Service Development Incentive Program modifies the incentive program adopted on February 13, 2007.  The purpose of the Incentive Program is to encourage new air service and competition at Wichita Eisenhower National Airport. 

2. The incentive program will be offered to all airlines and advertised on www.flywichita.com.
3. Incentives shall be administered so as not to increase the fees and charges of any non-participating air carrier.

4. In order to maintain competitiveness with airports around the country, the Director of Airports may make adjustments or modifications to this program, as necessary.

5. Incentives will be offered according to the category of new air service provided:

A. New entrant carrier:  A new carrier that has not served the Wichita market within the last 24 months (excluding 2020).

B. New service to a targeted market:  A new route to one of the markets the Wichita Airport Authority identifies as strategic.  Service has at least 4 weekly departures.
C. New service to a non-targeted market:  A new route to a market not targeted by the Wichita Airport Authority and has not been served by a carrier in the last 12 months (excluding 2020).  
D. Less than daily service to a new, targeted market:  New routes served seasonally (at least 90 days) or with 2-3 weekly flights to a targeted market and has not been served in the last 12 months (excluding 2020).  
E. Less than daily service to a new, non-targeted market:  New routes served seasonally (at least 90 days) or with 2-3 weekly flights to non-targeted markets and have not been served in the last 12 months (excluding 2020).
F. Increased service to an existing, targeted market.  Additional flights to an existing targeted market that is underserved.
6. Targeted routes will be identified by the Airport Authority based upon community need.  
7. Incentives shall be offered on a reasonable, nondiscriminatory basis to all airlines, taking into consideration all relevant factors.  A waiver of any rate, fee, or charge shall apply only for the qualifying category of service.   
8. Airport incentives include waivers of landing fees, terminal charges and/or per turn charges and marketing support for usages that can be reported as specific to the qualifying category of service.
9. Airport incentives may be offered one or two years, depending on the category of service provided by the carrier. 
10. The first carrier to announce operations on the new route from ICT will be the qualifying carrier.   

11. The airport will work with the airline to promote the new service and will seek approval of the use of the airline’s logo prior to airing any ads.  The airport will provide monthly updates on promotional activities, amount spent, and analytics. 
12. Marketing, advertising and/or public relations support shall be implemented in a manner that, in addition to promoting the new service and/or airline, shall also promote Eisenhower National Airport.

13. In addition to advertising, the airport will partner with area tourism development and destination marketing organizations, Chambers of Commerce, economic development groups, and governmental organizations to increase public awareness of the new service.
14. Should the Airline reduce or terminate the qualifying service within the incentive period, the Airline shall repay the Airport for all marketing related expenses previously taken by the Airport for such qualifying flights.

15. If the funds allocated for the incentive program in any fiscal year have been used, no further incentives will be available until the next year.
Disclosure: Chapter 15.9.b. of FAA Order 51906.B Airport Compliance Manual, updated December 9, 2022, states in part, “Sponsors may use their airport revenue to promote public and industry awareness of the airport's facilities and services. Airport revenue may be used to promote new air service and competition at the airport, but it may not directly subsidize air carrier operations.  The sponsor may participate in cooperative advertising where the airport advertises new services with or without matching funds. The name of the airport must be prominently featured in the marketing and promotional material. The sponsor may pay a share of promotional expenses designed to increase use of the airport. The promotion must include specific information about the airport.” The Air Service Development Incentive Program of the Wichita Airport Authority may be rescinded or amended at any time, with or without notice, to meet federal compliance guidelines.
